


Quiet Lunch Magazine. 

Quiet Lunch is an online platform rooted in subjective-style journalism for the purpose of 

cultural and sociopolitical discourse. Our platform is a place where artists and writers can 

flourish and pursue their passions without feeling the restrictions of societally accepted 

means of expression. We encourage our readers to form their own stream of thoughts, to 

engage with our content, and to follow their own path of happiness that will eventually lead 

to their own unique brands of inner and outer wealth. 

 
Art, Music, Politics, Food, Local Boston, Local New York… We are Cerebral Sustenance Daily 

for the tortured worker bee and the carefree, unemployed hipster… for you, for us, for all. 
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Notable Featured Posts. 

Mike Dean: Mike Dean, Check Two, One, Two  
 

"This spring hasn't exactly been on its best behavior. The air has 

been cooler than usual and the sky has had more of an autumn 

charm than a spring cheer. But meteorological misbehavior endured, 

we made our way through a rainy afternoon last week to Jungle City 

in Chelsea to talk shop with Mike Dean."  

 

Christian Dior presents Holton Rower:  

Le Dior Verser 
 

"Holton’s Gaint Pour Paintings are visually stunning and physically 

intimidating due to their sheer size.  The average measurement of 

most of these pieces: 110 inches across by 140 inches high! The 

blend of colors locks your eyes in a hypnotic gaze as you begin to 

feel lost in the continuous patterns and various hues." 
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Socialmatic:  

Instagram's 1st Social Polaroid Camera 

 

•Over 250, 000 shares across social networks. 

 

http://quietlunch.com/mike-dean/
http://quietlunch.com/holton-rower-pour-paintings/
http://quietlunch.com/holton-rower-pour-paintings/
http://quietlunch.com/instagram-comes-to-real-life/
http://quietlunch.com/instagram-comes-to-real-life/
http://quietlunch.com/instagram-comes-to-real-life/
http://quietlunch.com/instagram-comes-to-real-life/
http://quietlunch.com/instagram-comes-to-real-life/
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Where do Quiet Lunch Readers come from? 
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•Over 2,000,000 page views (all  time) 

•83,000 views/month (up 11% from 

previous year) 

•39,000 – 50,000 visits/month (up 70% 

from previous year) 

•3.67 pages per visit (up 175% from 

previous year) 

•91.77% New Visits  

•18% of traffic viewed on mobile devices 

•Bounce rate: 10.17% (down 87% from 

previous year) 
*source: Google Analytics. 

Other tidbits… * Percentage of  

total traffic from 

the US. 

Location, Location, Location. 

Since 2010, Quiet Lunch Magazine has 

seen visitors from round the globe 

with visitors coming from over 205 

countries like India, Brazil, and the 

United Kingdom.  Here in the United 

States... 
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Demographics. 

Who are our readers you ask?  

 

Quiet Lunch Magazine’s demographic 

has been  steadily rising and 

expanding. Our strongest demo are 

women between 18 - 34. 

What else do we know about our readers? 

Attended college or 

obtained a college 

degree. 

34% view Quiet  

Lunch on mobile and 

tablet devices. 

They earn $30,000 

to $100,000 per 

year. 

Home is their favorite 

place to read Quiet 

Lunch Magazine. 

They also are engaged on 

social media.  
(percentage of  traffic via social media 

referrals. *source: Google Analytics.) 

3% 39% 56% 

*source: Alexa.com 
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We’re on YouTube too. 

YouTube (started Dec. 2011) 

•110,021 views, 232 subscribers 

•110 videos, 163 days watched 

•53% men, 47% women 

 

 

Quiet Lunch Magazine’s YouTube 

channel provides our readers with a 

visual narrative where they can engage 

with the artists, musicians, and cultural 

figures we feature. Through our videos, 

our readers have the opportunity to hear 

directly from and learn about these 

creative minds in their own words. 

*source: Youtube.com  Analytics. 

 



Quiet Lunch Magazine | 1234 White Plains Rd. Bronx, NY 10472 |C: 347.553.5013 | www.QuietLunch.com 

Who doesn’t like a good party? 

Promotional Capabilities 

•Facebook Blasts (15,000+ impressions per week. NOTE: Quiet Lunch’s last event , Three 

The Hard Way, generated 120,000 impressions across instagram, facebook, twitter, and google in 10 days.) 

•Twitter Blasts (1,000+ tweets per week) 

•Email Blast (700+ contacts) 

•Features about the events/updates/special announcement 

•Live Stream via Youtube (Multi-cast) with in-ad placement. 

•Youtube/Vimeo Re-cap video with sponsor watermark. 

•Marketing services (via publishing partnership with ABC Media Network) 

 

Quiet Lunch Magazine Events are an enjoyable way for Quiet Lunch and its staff to interact 

with its readers and fanbase. Our events not only help develop a stronger bond with our 

readers, it also helps them become familiar with the artists and brands that we support and 

admire. 


